
Press Release Instructions

Instructions for writing and sending a press release

Marketing your allergy program doesn’t have to cost a fortune.  In fact, one very effective marketing tool known as a press release is free.  Press releases are announcements informing members of the press of potential news stories.  You can send a press release inviting local TV/radio stations, magazines or newspapers to do a news story about your new allergy program.   The marketing tab of the AllergyEasy website contains sample press releases. (The red text is specific to our home clinic but can be personalized to your practice.)

1. How to write them: Here are some ideas for making your press releases newsworthy.

a. Make them timely.  If forecasters are predicting an unusually bad allergy season, send a press release about what causes allergies to flare.  Then, lead into information about sublingual immunotherapy.  
Additionally, watch for allergy headlines in the news.  If there is any kind of breaking, allergy-related story, capitalize on it by sending out a release about your allergy program.  News reporters are often looking for a “local expert” to give insight on current health topics.
  
b. Consider the demographic.  Consider the readers/viewers of the specific media outlet you wish to contact, and gear your release toward them.  For example, if you are sending a release to a retirement community newsletter, get some good quotes from a retiree living in that community who has had success on your program.  You might also emphasize the benefits of the program for frequent travelers and winter visitors.  
If you are writing for a parenting magazine, highlight a young child who has benefited from AllergyEasy drops, and explain the benefits of the program for pediatric patients. 
 
c. Highlight breakthroughs.  When you have patients who do remarkably well on the program—especially those who are able to overcome lesser-known allergy symptoms such as hives or asthma or headaches—the media may be interested in hearing about it. With the patient’s consent, write a release about their journey to good health and the role your clinic played in it. 
 
d. Hold an event.  Consider holding a health fair, a free lecture on allergies, a grand opening for your allergy program, a drawing for a free allergy testing, etc.  Invite the local news to attend.    

e. Seek out “business spotlights.”  Many local newspapers have a column highlighting area businesses.   Ask the paper if they will feature your clinic.  Sometimes this coverage is available to all businesses in the area.  Sometimes it is only available to advertisers (in which case, it may be worth it to place an ad in the publication).  
 
f. Write a column.  Ask a local publication if they would like you to write a health-related column on an ongoing basis.  Highlight general allergy information and include your clinic’s contact information.  (Contact AllergyEasy if you need suggestions for content for your column.) 
2. How to send them


a. Call the news department at a TV station, talk radio station, newspaper or magazine.  Ask to whom you should send a health-related press release and in what form you should send it (email with release as an attachment, email with release embedded in the body of the email, fax, etc.)   It is sometimes effective to call the reporter in advance to alert them that the release is on its way.  If you are submitting to a print medium such as a newspaper, you may also wish to include photographs (perhaps of a nurse testing a patient or a patient taking the sublingual serum). 
 
b. If you already advertise with a publication, you have a great “in.”  Send the release directly to your advertising representative, and ask them to forward the release to the appropriate person.  
3. When to send them


a. Watch your timing.  You probably want to refrain from sending a release in summer when allergies are low.  Try sending your release in spring or fall when allergies are at their peak. 
 
b. Daily newspapers and TV stations can usually put together a story in a few days or less.  Weekly newspapers require a couple weeks’ notice.  Magazines often have their publication planned several months in advance, so make sure you send them your release well before you would like it to run.
      
c. If you don’t get any “bites” in response to your release, don’t give up.  Wait until the next allergy season, change it up a little and resubmit.  
4. Accommodating the press


a. Make sure that you can be easily reached at the phone number you provide on the press release.  With TV news especially, a reporter may want to come to your office within just a few hours of receiving your release.  If you can’t be reached, they may move on to another story idea, and you will lose the publicity opportunity. 

b. The TV or newspaper reporter may ask to interview the doctor or nurse as well as a patient taking the allergy drops. Larger media outlets may send a photographer to your office to get video footage or still shots.  Small newspapers may ask you to submit a photograph of the doctor or of a patient being allergy tested or taking serum drops.
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